N13ANEIUYNILAZIUINIINITHAIUINNYEN1TE519659A
desauladdusutinfnwiaivdvitdmaaians
UNINYIAYITIVANNIANLIUDINLALWLD

Problem Studies and Skill Development Guidelines in Creating
Online Media for Communication Arts Program Students

in Rajabhat Universities, Northeast Thailand

Uilagy1 a53nnn*
Panisaya Atijitta*

Corresponding Author E-mail: Panisaya.a@ubru.ac.th

'
o

JuUNSUUNAINY 2 UNSIAY 2568

JunwAlvuney 18 W¥18U 2568

JUNRBUSUUNANY 24 LWw18u 2568
UNANED

[y 1

dooaulatiinudAeg198lUNFITNTNAAERNS VNN

o

=* o

auosulavluanraienuidiaudfyuardndudmsuindne n153de
pdsiliTanusvasdifiodnmatign anudesns wasdmuanuamdluns
Tauninuedueng o dmsunisainassadeseulatvenindnwaiuniv
Awermans uninendenedglumeny fusenidounile mddeiidunu
Werdwmay nguiregaturuidedaliuaniudoyalaenisdrsn liun
UnfAnwarvivilneamans uninerdesvigluniaasiuesndesnile
10U 10 WW 5903109 400 AU nguiegluWITB M AuToya
Tngnsaumnnguiunuensd sunutin@nw sunudliTndn uagduny
Jaudin nan1sdsianguitegtinfnwidnacmans unIngrdesivdgain
nyfuoonidsanile mavisflagUsznavendwiuesulavgyues / Annen

A a

s 13 s a s % 1 3 :glj I 1%
BT/ Uasntnes / E]UW@JLE]UL“Uai / UNATNETIALUDMUNNVAR AL UUTRYRY

q

* g1y I TmAmans AnEUIISIINAAENITIANTT UM INeNdes¥igauasvsil
* Department of Communication Arts, Faculty of Business Administration and Man-

agement, Ubon Ratchathani Rajabhat University



¢ a4yl v

nyastimadeuUsiiad Ui 24 aduii 1 (unsau - guneu 2568) 223

54.5 Tushunnudesmsiauinurvesindnwunndigade vinwesunsliiusunsusa
#aNM / NTITN / ANWAININ / 31900 (X = 4.19, S.D.= .902) NANITAUNUINGUNUT
dilduiedostundngnstinamansiiuindymvemdngasimamanifonin
WasuuasweunelulaBfiAntuogunai vilidsaduayumsouddadoduazns
fostmungaeuliiudemalulad uuimdumsiauninwensaiassdoooulatves
tnAnwanvivdmenans ﬂajuﬁaasmLﬁu'jwmwmumé’ﬂqmﬁmﬁmamﬂﬁ&g@'@juu
mslfinaluladumandoyaiotunasisassdidon madnadassd sadsiamunisld
yinwzAosaulauaynsndndodmivtesnsesulat esnnifuuunliunuadislsid
novauewayAnaLarasAnisadielml

fddny: T, uumsmsiaun, invenisadsassade, deseulay, dndAnwianuniun
Tmaeans, Innine1desuignians Tuesnidewnie

Absact

Nowadays, online media is essential in the field of communication arts
careers. Variety of online skills are important and necessary for Communication Arts
Program students. This research aimed to explore the problems, needs, and guide-
lines for developing skills in creating online media for Communication Arts program
students in the at Rajabhat Universities in Northeast Thailand. A mixed-methods
research approach was used in this study. The quantitative data was collected
through a survey of students from 10 Rajabhat Universities in the northeast region,
involving 400 participants. The qualitative data was gathered through focus group
discussions with representatives from faculty, students, graduate users, and graduates.
The survey results revealed that 54.5% of the Communication Arts students aspired
to pursue careers as online YouTubers, TikTokers, bloggers, influencers, or content
creators. In terms of skill development needs, students expressed the highest need
for skills in using image editing, graphic design, photo enhancement, and drawing
(X = 4.19, S.D. = .902). The focus group discussions revealed that stakeholders in
the Communication Arts program identified the rapid changes in technology as a
significant problem, leading to the quick obsolescence of learning support materials
and the necessity to update instructors to keep pace with technological
advancements. The suggested guidelines for developing online media creation skills
among Communication Arts students included enhancing the curriculum to focus
on utilizing technology for information gathering to create content, fostering creativity,

and improving skills in online media usage and production for online platforms, as
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this aligns with modern job trends that cater to contemporary individuals and or-

ganizations.

Keywords: Problems, Development Guidelines, Creative Media Skills, Online Media,

Communication Arts Students, Northeastern Rajabhat University.
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