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Abstract

The objectives of this study were: 1) to study consumer’s personal factor on purchasing
cosmetic products made from natural raw materials in Thailand 2) to study the opinion level on
cause related marketing, marketing value creation and purchasing decisions for environmentally
friendly products and 3) to study validation component model on cause related marketing
influence on marketing value creation and purchasing decisions for environmentally friendly
products. Data was collected by questionnaires from a group of consumers, the total number of
8,992,510 people who have experience buying the product in the area of the lower northeastern
region (southern Isan), namely Nakhon Ratchasima Buriram Surin Sisaket and Ubon Ratchathani
Province. The sample group was 490 people. Data was analyzed by descriptive statistics with the
statistical values used are percentage, mean, standard deviation, inferential analysis to analyze
the factors and analyze the influence between variables (Path Analysis) and evaluate the results
by using Z — Test statistics to prove the hypothesis at a confidence level of 95% with SPSS/PC
AMOS Version 23.0 program. The results found: 1) 387 were females representing 79.0%, 371 was
aged between 18-38 years old or at 75.7%, 275 people holding a bachelor's degree representing
56.1%, 261 people has monthly income 10,000 baht or less was at 53.3%, 253 people were
students representing 51.6% and 314 people has experience buying environmentally friendly
products was at 61.1%. 2) the opinion level on cause related marketing from the importance of

similarities and differences between environmentally friendly products with the biggest problems
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(X =4.09), a quality on marketing value creation (X = 4.09) and the intention in purchasing
product (X = 4.16). 3) cause related marketing correlated with marketing value creation

Xz/df = 1.746, df = 20, P = .021, GFI = .984, RMR = .007, RMSEA = .039 had passed when
considering from the criteria, meaning the confirmatory factor analysis was consistent with the
empirical data. The stores can apply research results to plan and formulate marketing strategies
for cause related marketing in environmentally friendly products by focusing on product quality

and consumers' behavior in intentionally continue buying products.

Keywords: Cause Related Marketing, Marketing Value Creation, Purchasing Decisions,

Natural Cosmetic Products
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Xz/df = 1.746, df = 20, P = .021, GFI = .984, RMR = .007, RMSEA = .039, *P<.05
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