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ABSTRACT

The purpose of this research is to test the relationship between modern internal audit risks
management, risk identification, quality and quantity risk assessment, priorities risks and implement risk responses,
and audit quality. The data was collected from 1,944 auditors from the Cooperative Auditor Department of
Thailand. The research instrument was a questionnaire. Data were collected from 362 respondents from google
form system via e mail sending. The Data analyzed by using linear correlation between variables and multiple
regression analysis.

The research results revealed that the relationship between modern internal audit risks management,
risk identification, quality and quantity risk assessment, priorities risks and implement risk responses, and audit
quality of the cooperative Auditor Department in Thailand are significantly at the level of 0.01.

Keywords: Modern Internal Audit Risks , Audit Quality, Cooperative Auditors Department in Thailand
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ABSTRACT

The aim of this studywas to examine the relationship between internal control and financial-accounting
operation efficiency of colleges under Office of the Vocational Education Commission. The population covered 429
organizational units in the colleges under Office of the Vocational Education Commission while 207 samples were selected
from the population. Independent variables were internal control consisting of 5 aspects i.e. control environment, risk
assessment, control activities, information and communication, and monitoring. Dependent variables were financial-
accounting performance consisting of job quality, workload, time and operating expenses. The research instrument was a

questionnaire investigating the relationship between internal control and financial-accounting operation efficiency of

a o

! infAnwmangasdalumdudin arvinsdyd dindundyd uwninedesiudindes

o a 1y v A

2 fgmans1anse as. Yssddnindvda® aminerdesedgiiesse

o

o

3 femans1anse as. Usedndtnindnyd uminerdenvdgdessy

o

WA UNINNa8I1UANIEY | §riinIviyd



MUTEPININITLAUNIR ATSA 4
The 4™ National Conference on Business Transformation ‘((
—rr

“Business Management in the Digital Transformation SO CRACOONNEINS . sasemy

colleges under Office of Vocational Education Commission. The statistics for data analysis were percentage, mean and
standard deviation while multiple correlation analysis and multiple regression analysis were used for hypothesis testing.

The results indicated that the Interal control was positively related to the financial-accounting performance of colleges
under Office of Vocational Education Commission consisting of 4 aspects i.e. risk assessment, control activities, information and
communication, and monitoring showed positive relationship towards financial-accounting operation efficiency of colleges under
Office of Vocational Education Commission at the significance level of . 001.

Keywords: internal control financial-accounting operation efficiency
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ABSTRACT

The objective of this research was to study entrepreneurial factors, Factors of Financial Statement Information,
and business plan factors influencing loans approval for SMEs of Thai commercial bank credit officers in the upper northern
region. The sample consisted of 270 samples. The research instrument tool was a questionnaire. The statistics used to
analyze the data were mean, standard deviation, linear correlation analysis and multiple regression analysis.

The analysis of the linear correlation showed that the factors of Financial Statement Information and business
plan factors correlated with credit approvals of credit officers of Commercial banks with statistical significance. The multiple
regression analysis showed that the credibility of the entrepreneur, collateral statement of financial position, operating
performance statements, cash flow statement, and working capital management. Showed positive importance to loan
approvals of credit officers of commercial bank statistical significance. The investment expansion showed positive
importance to loan approvals of credit officers of Commercial bank with no statistical significance.

Keywords: Factors Affecting Loan Approval, Small and Medium Enterprises
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ABSTRACT

This study aimed to study basic information, weaving method, yamn source, distribution characteristics and
opinions about the future Karen weaving and to develop a weaving pattern for Baan Muang Karen shirt, Tha Ton Sub-district,
Mae Ai District, Chiang Mai Province The target groups used in the study are 30 people weavers in the village of Ban Muang
community, Tha Ton Sub-district, Mae Ai District, Chiang Mai Province. The tools used for data collection were
questionnaires and interviews. For qualitative data analysis by content analysis and the statistics used in the analysis were

mean, and standard deviation.
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The research findings were as follows: 1) General information of the respondents. Most of them are female. Are
over 60 years old More than 10 years of weaving experience. Information about weaving. Most of them weave by hand.
There is a source of yarn to buy. And the tool used for weaving is the lumbar. 2) The weaving problem as a whole Is
moderate When considering each aspect, it was found that the side with the highest average was raw material (yarn)
problem, followed by weaving process problem, manufacturer (weaving) problem and product problem. 3) The
development of Karen weaving patterns There was one pattern design, peacock in the field purple daisy. 4) The overall
evaluation by the experts in woven design was at the highest level. When considering each aspect, it was found that the
side with the highest average was the pattern, the less useful, the color, and the designer.

Keywords: Development, Weaving problem, Karen pattern woven cloth
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ABSTRACT
This research has the objective to study the cost and return of wicker basket products of the people in
the community. And to study and develop wicker basket products of people in Ban Luang community Chiang

Khong District Chiang Rai the target groups used in this study are Professionals weaving rattan baskets, Ban Luang,
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Chiang Khong district 15 people in Chiang Rai Province. Qualitative data using content analysis techniques And
quantitative data analysis using statistical values.The statistics used for data analysis are mean, standard deviation.

The research found that (1) Professionals woven wicker baskets are mostly female. Most of them are
aged 56 years or more. They are farmers as their main occupation. (2) The cost of wicker basket production was
found that Small wicker baskets have an average production cost of 32,588.11 baht per year, medium wicker
baskets have an average production cost of 60,433.62 baht per year, and large wicker baskets have an average
production cost of 31,829.26 baht per year. (3) Information on returns found that Small wicker baskets have an
average profit of 12,471.89 baht per year, medium wicker baskets have an average profit of 21,566.38 baht per
year, large wicker baskets have an average profit of 6,740.74 baht per year. (4) For the development of wicker
basket product holes, it was found that the traditional wicker baskets in the community had 4 shapes and 7
patterns. This is because it is the most popular. By developing a basket shape from a rectangular shape to a boat
shape exoticand arrange the patterns to weave a new pattern to create a bulge and make it more dimensional it
is more attractive to use and designed the basket handle to be more modern.

Keywords: Cost, Return, Wicker basket products
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The Competitive Advantage Strategy of SMEs Business in Thailand 4.0
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ABSTRACT

The purpose of this research was to study the competitive advantage strategy of SMEs business in
Thailand 4.0 of Chiang Rai province. The sample were 396 SMEs entrepreneurs in Chiang Rai province. Tools used
for researching were questionnaires. Statistics used in analyzing includes percentage, mean, standard deviation, F-
Test/One-way ANOVAs. The results showed that in overall, the SMEs in Chiang Rai province had the strategy of
competitive advantage in a high level in the following aspects respectively: Fast response, Cost leadership,
Differentiation. For the results of comparing difference of the strategy of competitive advantage of SMEs in
Thailand 4.0 era of Chiang Rai province, categorized by business model, business type, duration of operation,

showed that those with different business model had the strategy of competitive advantage differently at a 0.05

! dngnIn1sdannsgsna a1vuimsgIne AuguImsgsiauasfaumans uninedemalulagsvunaduundesy
2 #ANgNINITIANITTING A1W1UTMI530 AzUIMITIRALAzAAUManS uninendemalulagsvusraduundesse
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level of statistical significance. And those with different duration of operation had the strategy of competitive
advantage differently with no statistical significance.

In conclusion, the results of researching about the strategy of competitive advantage of SMEs in
Thailand 4.0 of Chiang Rai can be applied as the way to improve and develop the strategy of competitive
advantage for SMEs entrepreneurs to create the strategy of competitive advantage of SMEs for the organizations
efficiently in the future.

Keywords: Strategy, Competitive advantage, SMEs Business, Thailand 4.0
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ABSTRACT

This research has the objective to study the supply chain management characteristics of the Ban Mon pottery
group. And study the process of applying local wisdom to supply chain management, Key informants were Ban Mon pottery
makers and 19 related persons. Qualitative research was conducted. Use in-depth interviews and content analysis.

Study results, It was found that the supply chain management of Ban Mon Pottery Group from the origin to the
destination. Based on the elements of the SCOR Model from planning, procurement, purchasing and shipping. Finished
production and warehouse management Delivery of products to customers and returns, and supply chain management with
local wisdom. The Ban Mon Pottery Group has inherited valuable local wisdom in planning, procurement, transportation,
production and ready-made warehouse management. Delivery of products to customers and returns, from repeated
practice until it became a mastery and recommendations for this research include a long-term plan to acquire new soil
sources. To replace the soil from the marshes of Khao Din It is expected that this soil will not be sufficient for production
over the next 10 years

Keywords: Supply Chain Management, Local wisdom, Ban Mon Pottery Group
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ABSTRACT

This research aims to survey the service quality, trust, satisfaction and the loyalty of the customers
toward the services of private hospital in Phayao province and find the causal effect between these factors.
The data was collected from 400 people by questionnaires. The result found that the service quality, trust and
satisfaction of customer were at the high level and there had a statistically significant effect on loyalty, with all
three factors affecting loyalty 22.62% (R?= 0.2262). Additional, it was found that the satisfaction factor had a
statistically significant effect on loyalty. On the other hands, the service quality and the trust factor, there was no
statistically significant effect on loyalty.
Keywords: Service Quality, Trust, Satisfaction, Loyalty
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ABSTRACT

This research aimed to study the potential of Nong Bo Sub-District Community Enterprise, Muang
District, Ubon Ratchathani Province. And product and packaging development, Nong Bo Subdistrict Community
Enterprise, Muang District, Ubon Ratchathani Province This research was a participatory research between a team
of researchers and 14 members of Nong Bo Sub-District Community Enterprise, Muang District, Ubon Ratchathani
Province. Key informants used in this research Together with 2 soap product developers and representatives of
related agencies, namely Nong Bo Subdistrict Administrative Organization, total 5 people. Community
participation in expressing opinions, presenting information, exchanging opinions and create learning together
through a forum Using a semi-structured interview with in-depth interviews, focus group, SWOT Analysis and
TOW’S Matrix.

The research results showed that the potential of the community enterprise of Nong Bo Sub-district,
Muang District, Ubon Ratchathani Province. From the old wisdom in silk farming, growing mulberry and weaving
silk, including fabric processing. Resulting in a product which has a relatively high price Ban Nong Bo Community
Enterprise Group wants to develop new products that are consistent with the existing potential at a price that is
convenient to buy, inexpensive and can be bought often. Including the need for online marketing channels that
reach more broad consumers. Product and packaging development builds on creativity from cocoon wisdom.
Case Study of Community Enterprise of Nong Bo Subdistrict, Mueang District, Ubon Ratchathani Province Get a
soap product "Cocoon-Mulberry" is a new product that brings the unique pattern of local and Ubon province, "Lai
Jok Dao", used as the logo of the product. Including the scent of soap is the scent of lotus flowers. Which has a
light fragrance and represents the province of Ubon Ratchathani, the «city of lotus Packaging
is divided into product protection packaging and product information packaging.

Keywords : Product and Packaging Development, Cocoon, Mulberry
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ABSTRACT

This research aims to find the effectiveness of a method for classifying opinion messages of users on social
networks using text mining techniques. The data collected were all made by the user in a total of 9,562 messages. The
categorization process divided the data into 5 groups: tourism, hotels, restaurants, technology, and other. This study had
two main steps: 1) transforming of opinions data by natural language processing techniques, and 2) classifying data by
classification technique. The four classification algorithms were used in this experiment including Support Vector Machine,
Decision Tree, Naive-Bayes, and k-Nearest Neighbor. 10-fold cross-validation was applied to segment the data into training
and testing sets. Moreover, accuracy, precision, and recall were used as the criteria for selecting the most effective model. It
was concluded that the Support Vector Machine technique produced the greatest accuracy in categorizing the messages
with an accuracy score of 75.55 %, precision of 75.89%, and recall of 75.56 %.

Keywords: text mining social network prediction.
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@attribute 7255 numeric

@attribute 7256 numeric

@attribute 7257 numeric

@attribute 7258 {other,tourism,it,resturant,hotel}

@data

{0 1,6 1,32 1,33 1,286 1,407 1,715 1,935 1,1915 1,2722 1,590¢6
1,7258 other}

{0 1,41 1,60 1,66 1,82 1,155 1,425 1,62% 1,704 1,777 1,1122
1,2211 1,7258 hotel}

{0 1,41 1,151 1,225 1,346 1,1106 1,1131 1,461% 1,5593 1,5714
1,5765 1,6239 1,7258 hotel}|

[0 1,12 1,217 1,382 1,5210 1,7258 hotel}

{0 1,1 2,438 1,673 1,989 1,1130 1,4608 1,7258 hotel}
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Accuracy = ——————————— (1)
TP +TN + FP + FN

ANALLLUEN (precision)

P
Precision = ———— (2)
TP + FP
ANAINNTEAN (recall)
TP
Recall = ——— (3)
TP + FN
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ABSTRACT

The objective of this research is 1) to produce media of bamboo weaving products, Baan Non Makhuea,
Kabin Sub-district, Kud Khao Pun District, Ubon Ratchathani Province by applying augmented reality technology
2) to evaluate the performance of learning media of bamboo weaving products by applying augmented reality
technology. The population and target sample group for this study are 30 samples . The instrument used in this
study is a survey questionnaire ineffectiveness of developed learning media. Statistical technique analysis used is
Mean and Standard Deviation values. The media development software includes Photoshop for editing markers,
and images, BlippAR for real-world media creation, Adobe Flash for cartoon animation, and Sony Vegas for video editing.

The result of the study presents 1) Developed media of bamboo weaving products by applying
augmented reality technology, and 2) The effectiveness of developed media of bamboo weaving products by
applying augmented reality technology is significantly high (X = 4.20, S.D. = 0.68).

Keywords: Augmented Reality, bamboo weaving products
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ABSTRACT

To study of the ways to create value added in the occupation of tour guide. The objective of the research is
to study the characteristics of value added in tour guide and the method of value added in each type of the tour guide.
This research is a qualitative data. The data is kept from sample groups by interviewing senior guides who used to hold a
position in this association or a person who is working there, the Tour guide who received award and recognized as an
academic guide in the Tourism Industry for 30 people. All the information received from the in-depth interview by choosing
the purpose or a purposive sampling. The result is presented by using descriptive statistics.

The result of this study found that the sample groups are female for 15 people representing 50% and 15 male
representing 50%. Mostly in age between 51-60 years old and 41-50 years old for 9 people representing 30% equally and
they are single. The amount of 18 people representing 60% and they are mostly professional experience in the tour guide
over 20 years. The amount of 7 people representing 56.6%. Mainly work as Guides for 11 people representing 36.7%.

It can be stated that the ways to create value added of tour guide by taking a very good care, advice closely, pay
attention to details, exceed customer expectation and improve customer service are very important and these performance
create value added in tour guide from 16 people representing 40%.

During the free time of conducting tours, most of the guides have the opinions of self-improvement which
should be promptly for conducting tours by learning from persons who have toured experience, online studying and
practicing by using the technology wisely. All of these methods assist guides being hired by the agencies or being
memorized by Tourists that is consequently considered to be value added in Tour Guide. Most of the people see that the
performance should have a unique in whatever personality, skills of tour conducting, responsibility, sense of humor, creating
smile, entertaining together with gaining knowledge while traveling and excellent service for 18 people representing 45%

Keywords: To study of the ways to create value added, tour guide.
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ABSTRACT

The objective was to study perception of Thai passenger using the services of domestic flight routes towards
protection of passenger rights. The study was a quantitative research by using questionnaire with 400 samples of Thai
passengers.

The results showed as follows:

Most of respondents were female at the age of 30-39 years with the education in Bachelor degree, having the
occupation as private company employees. Most of passenger used Thai Air Asia (FD) service.

Perception of Thai passenger using the services of domestic flight routes towards protection of passenger rights is
high level: to check-in within the time specified by the airline or if not specified, it shall be considered no less than 45
minutes. The moderate level of perception in case the airline is delayed for more than 2 hours but not more than 3 hours,
the airline has to arrange food and beverages, telephone, fax, electronic mail (e-mail) and refund if passenger do not wish
to fly.

Suggestion: The airline should clearly information of protection of passenger rights on airline website and mobile
application in order that passenger can read before buying a ticket. The content about protection of passenger rights should
be available in the Q&A of airline website. Including passenger may complaint about an alleged infringement of the
protection of passenger rights to the Department of Civil Aviation in order to investigate the facts and proceed further.

Keywords: Passenger Rights, Domestic Flight Routes, Flight Delay
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ABSTRACT

A study of the behavior of tourists traveling to Wat Trimitr Witthayaram Worawihamn. This research aims to
1) To study general information of tourists. Arrive at Wat Trimitr Witthayaram Worawiharn 2) To study the behavior of
tourists traveling to Wat Trimitr Witthayaram Worawiharn. 3) To study tourists' satisfaction in Wat Trimitr Witthayaram
Worawiharn. 4) To study the composition and environment of Wat Trimitr Witthayaram Worawiharn. 5) to propose the
management of Wat Trimitr Witthayaram Worawiharn to promote tourism. 400 samples were collected from the sample.
The collected data were processed using descriptive and inferential statistics. The results are found that most of the tourists
are from Bangkok who mainly took a bus with their friend in order to make a merits and travel. They spent around 1 hour in

the temple.

Keywords: Wat Trimitr Witthayaram Worawiharn, Tourist behavior, Satisfaction, domestic tourism, tourist
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ABSTRACT

This research aimed to study the Community Participation and Social Capital towards
Community Based Tourism, Ban Nong Aor, Pa Sang Sub-district, Mae Chan District, Chiang Rai Province.
The objective are 1) to study participation and social and cultural capital of the village and
2) the guideline for participation in tourism management by Ban Nong Or community, Pa Sang
Sub-district, Mae Chan District, Chiang Rai Province. It employed qualitative methodology involving
structured Interview, participant observation and focus groups to collect information and data from
relevant parties in both the represent of local sovernment and the community and stakeholders of
25 key informants were researched through participatory observation, fieldwork and related literatures.
The study found that Ban Nong Ao has a multicultural capital. In particular, the sacred ceremony that
the community has created every year is the Chulakathin event. The activity is collected cotton to
"Spin, Weaving, Sew, Keep” for which is considered to be a great merit event of the village that has been
passed down. Thus, the intellectual and cultural capital, consisting of community occupation which
a career is promoting community economy including basketry, weaving group, safflower planting group.
chicken breeding group and organic farming. There is a village development plan every year where
people in the community take part in the work of the community. Therefore, Ban Nong Ao community is
a strong community of social capital involving the way of life, wisdom, art and culture can be revived by
extending the presentation. and allow people in the community to convey to tourists or visitors to learn
and understand. Lastly, the existing social capital can be used for conservation, restoration,
development, extension and utilization of appropriate community-based tourism management will

further improve the quality of life of the people in the community.

Keywords: Community participation, Social capital, Community Based tourism
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Product processing, Basket weaving, Coconut grove in

Ban San Ko Tan , Phan District, Chiang Rai Province.
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ABSTRACT
The purpose of this research was to study opinions on the operating factors of coconut noodle basket weaving.
To study the problems and obstacles of the product, basket weaving of coconut leaves And to develop products for
basket weaving of coconut leaves, Ban Sankotarn, Phan District, Chiang Rai Province The target group used in this study was

25 households of producers, practitioners, product development, coconut leaf basket weaving, Ban San Kot Tan, Phan
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District, Chiang Rai Province. The research tool was a questionnaire. The statistics used to analyze the data are mean,
standard deviation.

The research results showed that (1) general information of the respondents. Most of them are female, aged
between 61-70 years, working as an additional occupation. Have an early primary education The main ingredients that are
produced are from the middleman. For the most part, manufacturers, distributors, distribute, and set prices themselves.
(2) analytical information about product action factor, coconut basket basket weaving. The overall level was at high level. In
general, it is at a small level and (4) has developed a new product design that has more colors, more beauty and more
strengths. Of Ban Sangotal Together, this creates a new design that will be added to the original pattern by adding colorful
woven jute mats into the form of the basket to make it look unique.

Keywords : Product development, Basket of coconut leaves
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ABSTRACT

The purposes of this research were 1. To study the causes of the dropout students in the Faculty of
Management Science, Nakhon Sawan Rajabhat University and 2. To find out the solutions of dropout students in
the Faculty of Management Science, Nakhon Sawan Rajabhat University. Quantitative data was selected from 250
students who were dropout students in the Faculty of Management Science, Nakhon Sawan Rajabhat University,
and qualitative data was collected from 20 key informants. The research instruments were a questionnaire and
interviews. The statistics were used the frequency, percentage, means and standard deviation.

The results of the study was revealed as the following: Most are women between 19-25 years of
age, the highest educational background, grade 6 or equivalent. Most of them graduated from high school. The
study planned that was previously studied in the school was in the art field. The causes of the dropout students
in the Faculty of Management Science, Nakhon Sawan Rajabhat University were found to be moderate. When
considering each aspect, it was found that the most significant aspect was the curriculum as followed by family
and school in the evaluation, And the students, the least significant aspect is the teacher. The causes of dropout
students were the instruction, no students’ follow-up, and not knowing each student individually. Furthermore,
most teachers revealed the ensuing causes for the dropout, i.e., student inability to learn originating from
intelligent deficiency economics and social readiness; poor family resulted who need to work. The suggestion
guideline for reducing the dropout problems were teacher and parents should care and support their students.
The development processes were teaching and consulting skills. An advice center was established and took care
of helping learners individually, there is an install payment. The school should be assisted in the provision of jobs
to boost the revenue for the students. Speed ways up that students can get educational loans for their
education.

Keywords : causes of dropout, students in the Faculty of Management Science
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