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Abstract

This research aimed at investigating the service quality factors that affected competitive advantage
in the customer responsiveness of small and medium enterprises (SMEs) in Ubon Ratchathani province.
The samples were buyers the goods and services from the commercial registered SMEs in Ubon
Ratchathani province that separated as 3 types; ordinary partnership, limited partnership, and limited
company. The 384 buyers were random by multi-method as follows; first, categorized the registration types
by stratified random sampling, second, SMEs were selected by convenience sampling, and the last, inquired
the buyers from each SMEs in real situation by probability sampling. Moreover, one sample was selected in
every two buyers for the better sampling. The questionnaires were designed for collecting data that have a
confidence value equivalent as 0.964. The description statistics were used for analysis; percentage, mean,
standard deviation, and multiple regression. The results were revealed that service quality factors as
following: 1) responsiveness, assurance, and empathy affected competitive advantage of SMEs in Ubon
Ratchathani.

Keyword: Service Quality Factors, Competitive Advantage in Responsiveness, Small and Medium enterprises.
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