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Abstract

This research is quantitative research. (Quantitative Research) The objective is to study
the social network marketing tools that affect the selection of products or tourism services
on the online channel of the Khao Nao Khao Wong community economy, Yasothon Province
by using questionnaires as a tool for Data were collected and tested for the accuracy of
content and reliability by Cronbark method with a sample number. 40 people received
confidence equal to 0.890-0.941. The sample used in this study is an experienced consumer
who chooses to buy products or travel services on the online channel of the Khao Wao Khao
Khao community economy. The sample statistics used in the data analysis are descriptive
statistics and statistics used to test hypotheses, including multiple regression analysis by using
multiple regression coefficient (Multiple Regression Coefficient) at the statistical significance
level of 0.05

The findings found were as follow: Marketing tools on social networks (Advertising,
Public Relations) Direct marketing and staff of the Khao Wao Khao Khao community economy,
Yasothon had a significant relationship with the purchase of products or services on online
channels of consumers with statistical significance at the level of 0.05, which was in
accordance with the basic assumptions. That was set up as a social network marketing tool
for sales promotion of the Khao Nao Khao Wong community economy However, Yasothon
does not relate to the purchase of travel products or services on online channels of

consumers regarding purchase outcomes.

Keywords: Social Network Marketing, Tourism, Community Economy, Khao Wong Sticky Rice
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R’ = 0.644, F= 374.753, *p<0.05
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(Social Network S.E. B B t Sig. Tolerance  VIF
Marketing)

Aasii 0.333  0.196 1.696  0.091

FunIslava 0.121 0035 0.57 3493  0.001 0.674 1.483

(Advertising)

FUNSUTTIEUNUS 0.349 0.043 0.405 8.204 0.000 0.555 1.800

(Public Relation)

FUNIAAINNIAT 0.323 0.042 0.396 7.622  0.000 0.503 1.990
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FUNTNIU 0.098 0.045 0.106 2.196 0.029" 0.578 1.731
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R’ = 0.725, F= 107.075, *p<0.05
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