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Abstract

This research aims 1) to study marketing mix influencing purchasing decision process for
purchasing 5-star OTOP products in Ubon Ratchathani province, 2) to compare marketing mix influencing
decision process of 5-star OTOP products in Ubon Ratchathani province. The factors are personal factors
classified by occupation, monthly income, educational level and marital status. The sample used in this
research is 385 people who experienced purchasing 5-star OTOP products within 3 months, live in Ubon
Ratchathani province, and age more than 18 years old. The samples are randomized by stratified
sampling method. Statistics used in this research are percentage, mean, standard deviation, F-Test and
multiple regression analysis.

The research found that product, price, place, promotion, process and personnel factor affect
purchasing decision process for 5-star OTOP products in Ubon Ratchathani province in the high level.
However, physical characteristics do not affect purchasing decision process for 5-star OTOP products, the
comparison of service marketing mix with personal factor showed that consumers who have different

occupations and monthly incomes have different opinions on price. Consumers with different educational
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