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Factors Influencing Decision Making on Spending Money of the Athletes

Attending to the University Sports Events in Ubon Ratchathani Rajabhat Games
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Abstract

The objective of the research was to study factors influencing decision making to spend
money of the athletes attending to the university sports events in Ubon Ratchathani Rajabhat
University games. The total number of populations was 10,685 participants. The samples were
385 participants randomized by simple random sampling. The research instrument was a
questionnaire with the reliability in the decision making to spend money at .88, social influence
at .83, and psychological influence at .94. The statistics used in data analysis were percentage,
mean, standard deviation, and multiple regression analysis.

The results showed that the social factors influencing the decision making to spend
money of the athletes attending to the university sports events in Ubon Ratchathani Rajabhat
Games were the influence from individuals, reference groups, families, and social classes.

Psychological factors influencing the decision making to spend money of the athletes attending
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the university sports events in Ubon Ratchathani Rajabhat Games were perception, learning,

personality, attitudes, and lifestyles
Keywords: Decision Making to Spend Money, Social Factors, Psychological Factors
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