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ABSTRACT

The Khaneonghin Ban Bu Community is one of the Thainess symbols. It is a an alloy of
tin and copper. A handicraft that have come from the past to the present. A product that is paired
with social Thailand for a long time. The product has a unique distinction of offering because the
process of making the step up to seven. Current production is in Bangkok, The Khaneonghin Ban Bu
Community is the product derived from human’s intellects and such product is protected by law on

intellectual properties. But intellectual properties jurisprudence came from international treaty, in
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particular, TRIPs Agreement of World Trade Organization (WTO). Application for law on geographical
indication to protect trading benefits. Consequently, as directly beneficial to protect the trading
markets and communities which is the subject of right. Also, the community right under this law has
impact upon conservation and promotion of cumulativeness of intellect of Ban Bu Community.
However, the Geographical Indications Protection Act, B.E. 2546 (2003), grants the sole right to use the
name of geographical indications. Nonetheless, this law is not to protect manufacturing processes of
the Khaneonghin Ban Bu Community or the intellects of Ban Bu Community and currently only one
operator is risk of loss. This is not legal to use and inherited. It is expedient that the Geographical
Indications Protection Act, B.E. 2546 (2003), to enable such laws to comprehensively performance

The Khaneonghin Ban Bu Community,

Keywords : Geographical Indications Protection Act, B.E. 2546 (2003, Local Intellect, Handicraft, Law

on Intellect Prosperities, and Cultural Heritage.
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ABSTRACT

This study is focused to investigate the impact of trust factors on customer loyalty in B2C
ecommerce business. The study analyzes the effects of online customer satisfaction and customer
trust as major factors influencing online customer loyalty. A documentary research format has been
used. This study found that website quality and ease of use have a positive significant impact on
online customer satisfaction and online customer trust. This study also found that online customer
satisfaction and online customer trust impact online customer loyalty significantly. This study also
suggest that online merchant can improve loyalty of online customer by focusing their strategies on
the satisfaction and trust of online customers. Results indicate that the perceived website quality has
positive direct effects on both customer satisfaction and trust. The results also show that customer
satisfaction appears to have a positive direct effect on trust, while both customer satisfaction and
trust have direct positive effects on loyalty. Thus, both satisfaction and trust play an imperative role
in creating customer loyalty as suggested by many authors. In this paper, first we present a short
review of this research, followed by the methodology and the main results of our study. Then, we
present the theoretical and managerial implications of the findings. Finally, we present the limitations

of the research and some suggestions for future research.

Keyword: ecommerce, trust, customer satisfaction, customer loyalty, website quality, ease of use

Introduction

The Internet and Web development have been the most exciting developments in the field
of information and communications technology in recent years. With increasing Internet access, the
use of ecommerce services by the population is booming globally. Ever since the introduction of
ecommerce in the 1990s thanks to the World Wide Web (WWW), online trade has taken the world
tremendously fast. Empowered by the Internet, ecommerce quickly spread out to most businesses as
companies found it to be an effective way of communication between parties. Ecommerce, which

can be simply defined as the exchanging of digitized transmission of electronic orders, is a cost-
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optimal way to promote and run a business (Rayport & Jaworski, 2004). According to The Intemet
World Stats (2018), there are over 4 billion Internet users world-wide with penetration rate of 54.4%
(“World Internet Users Statistics and 2018 World Population Stats,” 2018). All internet users are
potential customers to companies in ecommerce (Nguyen, 2014).

Technology innovations and the web utilization in our every-day lives have changed the
manner by which the organizations transact and operate all around the globe. The online business
has shown to be an option for customers who progressively have changed their customary business
practices. The significant growth of online shopping makes the competition in this industry become
more intense (Pratminingsih, Lipuringtyas, & Rimenta, 2013). The absence of trust creates difficulties
for accepting internet shopping because of the clients being not able to touch or try a products or
service before settling on the choice to buy it (Yanez, 2015). Building customer confidence and
providing quality service leads the organization towards enhancing customer trust and at the end
trust make the customer loyal. After restraining the state of trust customer tends towards loyalty.
(Sarwar, Abbasi, & Pervaiz, 2012).

Building customer confidence and providing quality website leads the organization towards
enhancing customer trust and at the end trust make the customer loyal. After restraining the state of
trust customer tends towards loyalty. (Sarwar et al., 2012). This research will be focused on which
factors influence trust the most in leading customers toward loyalty.

Ecommerce or online business can offer products and services online 24 hours daily
diminishing costs related to staff and retail space and drawing in new shoppers. Since the exchanges
are performed without individual contact and taking care of items, shoppers in the web-based
business condition are more presented to issues identified with fraud or theft of credit card data, not
getting delivered the correct items, and issues with returning products by mistakes made during the
order process therefore building and maintain trust is crucial for business to survive (Pratminingsih et
al., 2013; Yanez, 2015).

The marketing department of every company realizes that its cost lesser to retain the prior
customer than getting in hands new customers (Sarwar et al., 2012). Maintaining customer loyalty has
been recognized as one of the essential factors for business survival and growth (Pratminingsih et al,,
2013).

Obj ectives

The objective of this study was to examine the idea of trust from different views with
focusing on the impact factors that are significant to establish online trust. This research also intends
to investigate the factors that influence customer loyalty in online service. Furthermore, to examine

the influence of satisfaction, quality of website, ease of use and trust on customer loyalty in online

10
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shopping (Yanez, 2015).

Methods

This paper used documentary research format for investigating the influence of satisfaction,
quality of website, ease of use and trust on customer loyalty toward online shopping. Although
establishing initial trust is crucial in any online transaction, more research has to be focused on
understanding how trust in ecommerce can be developed and then maintained over time (Yanez,

2015).

Literature Review

Electronic commerce (ecommerce) has various definitions. Ecommerce can be defined as
the use of electronic networks with the objective to simplify and fasten business processes, from the
production of goods to their sale and delivery (Barsauskas, Sarapovas, & Cvilikas, 2008). Ecommerce is
the use of internet and website to perform business transactions (Hidayanto, Herbowo, Budi, &
Sucahyo, 2014). Therefore, ecommerce is kind of business model performed using modern
technology and systems via internet as fundamental support. Because it is performed via wide
network; ecommerce supports that all users can carry out transactions anywhere and any when as
long as connected to the intermet. However, if we compare to the traditional retailer store “brick and
mortar”, e-vendor loses some advantages, like physical closeness and intimacy with customers, as
well as lack of customer awareness and trust (Hidayanto et al., 2014). Initiation, building and retaining
customer trust generally become a key to be success in this kind of business model for e-vendor (He,
2011). In order to get profits from online selling activity there are three critical factors to be
accomplished (Lynch, Kent, & Srinivasan, 2001). First, online businesses have to attract potential
buyers to visit and observe their online store. Second, online businesses must convert the shoppers
and surfers to make an initial purchase. Third, online businesses have to ensure that the customers
and shoppers will return and make more online purchases.

Trust can be defined as the willingness to take any risk in any types of relationship, which is
based on the positive expectation one has for another for any future actions (Shafiee & Bazargan,
2018). The very nature of the online business environment where buyers and sellers are not able to
perform face-to-face interactions makes the trust factor a core issue (Seetharaman, Niranjan,
Saravanan, & Balaji, 2017). From a business perspective, trust is the belief or expectation of a
customer that the vendor will keep his words or promises and that no harm will be done against the
customer in the future (Geyskens, Steenkamp, Scheer, & Kumar, 1996). The definition of online trust is
the belief that allows customers to willingly become vulnerable to website merchant, based on the

expectation that the Internet merchant will act in the customer’s interest and behave in certain
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honest and reliable ways as promised, irrespective of the ability of the customer to monitor or
control the online purchase process (Hidayat, Saifullah, & Ishak, 2016). Customer trust is important for
the success of online business (Hu, Rabinovich, & Hou, 2015). As risk and uncertainty are always
involved in online purchasing, developing confidence level of e-customer is important because any of
them may be subjected to the violation of trust during the transactions (Hidayat et al,, 2016).
Moreover, (F. Reichheld & Schefter, 2000) argued that the single most important factor for customers
choosing an online supplier is trust. It is because in the online business with the absence of face-to-
face contact, people need a lot of reassurance. Therefore, before online businesses begin to build a
relationship with their customer, they need to show that customer trust to them.

Customer loyalty is a profound commitment to repurchase a favored product or service
consistently in the future that makes the buyer choosing the same brand regardless situational effect
and advertising efforts that lead them to choose another brand (Oliver, 1999).

All ecommerce business is faced with the question how to successfully gain a loyal
customer. Xiao denotes it is more difficult and less efficient to get a customer in comparison to retain
and maintain them, which the cost to gain a new customer will be five times bigger than the cost to
retain a customer (Xiao, Guo, & Da, 2010). Another study by Reichheld and Schefter implies if a
company could retain a customer for 5%, thereby increasing profit for 25-95% (F. Reichheld &
Schefter, 2000). Thus, it is important to build a strategy for customer retention for company
sustainability (Xiao et al.,, 2010). An essential key to gain a loyal customer is by building customer
trust. Accordingly, trust is accentuated as a main factor determines customer loyalty from many
literatures (Xiao et al., 2010). Building customer trust on ecommerce would be more difficult because
this kind of business model might not provide a physical store that could be touched and felt by
customers directly.

Customer satisfaction has been defined as an evaluation of the perceived discrepancy
between prior expectations and the actual performance of the product as perceived after its
consumption (Tse & Wilton, 1988), or as a global evaluative judgment about product
usage/consumption (Hidayat et al,, 2016). (Oliver, 1999) stated that satisfaction is a summary
psychological state resulting from the condition when the emotion surrounding disconfirmed
expectations is coupled with the customer’s prior feelings about the consumption experience.
Customer satisfaction has long been shown by marketing practitioners to be extremely important for
a company to be able to stay in business as in the end products and services are meant to satisfy
customers’ needs or demands. In any business settings, customer satisfaction plays a vital role in a
business success as it enhances customer trust, acts as initial for word-of-mouth spreading, and
ensures repeat purchases (Nguyen, 2014). According to (Geyskens et al., 1996), customer satisfaction is

directly related to interpersonal trust. It also appears to be the initial element to build trust.
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According to another research paper, customer satisfaction is expected to have a positive effect on
trust in the online business context (Seetharaman et al., 2017).

Website quality from the customer's point of view refers to the entire perceived quality of
the web site (Poddar, Donthu, & Wei, 2009). Sinha pointed out that website quality should be
examined in accordance with the quality of content, structure and navigation, and functionality
(Sinha, Hearst, Ivory, Draisin, & Awards, 2001). Content refers to the information showed on the
website which should be engaging, relevant, informative, useful and appropriate for the customer.
Structure and navigation include organization's information on the site and the instructions that help
users move through sections on the site in a quick and easy way to check in depth the website
content. So, websites are qualified as consistent and effective when they have a good structure and
navigation. Functionality involves the use of technology on the site in order to provide some features
as content's load quickly, live links, and any new technology used to increase functionalities and give
more relevance to the site.

Ease of use, it has been defined as the degree to which a person believes that using a
particular system would be free of effort (Davis, Bagozzi, & Warshaw, 1989). Ease of use is a critical
factorin terms of customer usage and experience with regard to computer technology and especially
critical to customers who are new comers to such technology (Nguyen, 2014). Shankar found that
ease of obtaining information has a greater positive impact on overall customer satisfaction when the
service is chosen online than offline (Hidayat et al., 2016). (Liu, 2007) also found that information
quality has significant impact on customer satisfaction in Chinese context. Website design and its ease
of use produce positive outcomes to online satisfaction and it became one of the greatest effects on
the online satisfaction. Design of the website is related with customer perception of the organization
and order at the site (Sfenrianto, Wijaya, & Wang, 2018). Another research found that the user
interface quality influences the customer satisfaction directly, since it provides physical evidence of
the service provider’s competence as well as facilitating effortless use of the service (Hidayat et al,,

2016).

13



THE 11" NATIONAL ACADEMIC CONFERENCE OF 2019

“Professional management in a disruptive world”

Trust
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Figure 1: Model used as a guideline for this research

This chapter used documentary research and compared results which related to the study of
the impact of trust factors on customer loyalty in B2C ecommerce. The result has shown that a
global level, customer loyalty (e.g. customer retention) is generally very strongly related to the
profitability and long-term growth of a firm (F. Reichheld & Schefter, 2000). As such, it is not surprising
that customer loyalty has been found to be a critical asset for ecommerce businesses. Attracting and
retaining the attention of online shoppers who skim virtual shelves is not an easy task, and without a
strong incentive for online shoppers to visit a website and without an anchor to keep customers onit,
e-retailers may struggle retaining them in an increasingly competitive e-market. However, what can
logically improve customer loyalty though is maximizing customer satisfaction and trust. This study
generally focuses on the literature review of customer loyalty, trust, customer satisfaction, ease of
use and website quality in B2C ecommerce.

Satisfaction is positively associated with loyalty. It has been confirmed that customer
satisfaction is one of the major antecedents of loyalty (Liu, 2007). Satisfaction and trust are
conceptually connected. The study also revealed that though satisfaction commitment relationship is

not so strong, but still, increase in satisfaction level enhances the commitment and trust of
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customers (Delgado-Ballester & Luis Munuera-Aleman, 2001). Commitment to a preferred online
service develops loyalty for that service provider. The evidence that increased commitment level
enhances customer loyalty (Lee, Huang, & Hsu, 2007). The results show that trust and customer
loyalty are conceptually connected and have positive significant relationship. Based on the findings,
satisfaction, trust and commitment are very important variables for online shopping. On line shopping
managers should take into account that both customer satisfaction and trust are required because
both will influence commitment and loyalty. Previous research (Eid, 2011), has pointed out that ease
of use, will influence online satisfaction. Thus, creating and maintaining satisfaction through its
antecedents is an appropriate and necessary strategy for establishing customer satisfaction. Studies
on customer online experience (Eid, 2011) have shown that good experience produced by website
quality on on-line shopping has positive and significant influence on trust and loyalty. User interface
quality of the website and its ease of use also has a positive significant influence on online customer
trust. It means that the higher the level of website quality perceived by online customer, the higher
the levels of online customer trust. This finding is in line with (Hidayat et al.,, 2016) that support that

there is a strong relationship between website quality and trust.

Conclusions and Discussion

The research for this study, especially when tested and refined by future work, will help the
academics who are studying the topic, and businesses using the ecommerce sites and their customer
retention via loyalty. From academic perspective, the study will add to the ecommerce research an
overview of factors influencing trust, satisfaction and loyalty that need further to be investigated to
reach excellence in ecommerce. From the business perspective, businesses can implement the
findings of this research in order to improve the customer loyalty which leads to improve the
competitive advantages and achieve higher performance. This project explores the factors that affect
customer trust, satisfaction and loyalty in ecommmerce.

From the result of the research, it can be concluded that website quality and ease of use have
positive significant impact on online customer satisfaction and trust. Online customer satisfaction and
online customer trust are also found to influence online customer loyalty significantly.

The results of this study suggest that online merchant can increase the loyalty of online customer by
focusing their strategies on the satisfaction and trust of online customer, because the increase of
satisfaction and trust of online customer will lead to increase of the customer loyalty. To obtain the
satisfaction and trust, it is suggested to develop the key factors affecting it. This study found that
satisfaction and trust of online customer can be obtained by increasing website quality, ease of use
which significantly lead to customer trust and customer satisfaction (Clemons et al., 2016).

Marketing managers in website media can focus on those factors that can lead to the higher
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satisfaction and trust of online customer and further extend the loyalty of their customers.

To increase loyalty in ecommmerce business by customer trust and customer satisfaction a website
must provide market transparency (visibility of potential supply chain, market information and
companies’ behavior that can reduce traditional market inefficiencies), self-regulation for ethical
business (rating and feedbacks systems, reputation building mechanisms), more efficient decision
making (precise and in time information from the market), increase the flexibility and speed of
business transaction (Delina, 2015).

Any industry, could saw the benefits ecommerce at its highest level as companies can use the
Internet to deliver products and services to their customers. They can have commonly rewarding
relationships with customers they have never seen, met, or spoken to. The entire relationship can
successfully exist in online. Leveraging the Internet can free up resources to deliver higher levels of
value to customers in new ways. The Internet provides companies and consumers with opportunities
for much greater interaction and individualization. (Kassim & Abdullah, 2008).

In carrying out this study, the researcher accepted that many limitations have been
confronted. First, the data gathered in this study mostly came from limited number of research
papers due to the time restraints given to finish the research. It may not be complete representative
of general ecommerce impact factors on customer trust and customer satisfaction that most likely
lead to customer loyalty. Second, another factor may influence the poor indication of fit model is
because the current model does not include many other potentially impacting factors.

For the future study, it is suggested to add or modify another several important factors that
may influence and determine online customer satisfaction, online customer trust, and online
customer loyalty. Review of previous study found that there are many other factors that may affect
and become the antecedents of online customer satisfaction, online customer trust, and online
customer loyalty. Whereas in this research, the proposed antecedent and factors influencing online
customer satisfaction and online customer trust are limited to website quality and ease of use. The
research model in this study is suggested to be modified and developed to become a better research

construct model.
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Abstract

The origin of internet piracy sites can be traced back to the early 2000s with the emergence
of Napster, an online distribution platform which allowed users to download music for free. While
Napster was taken down shortly, due to the popularity of the concept, new sites rose to take its
place. With the implementation of peer-to-peer file sharing technology, downloading became easier
and faster, and piracy is today the largest threat to the entirety of the online entertainment sector.
The objectives of the study were to review the recent literature on piracy to assess its prevalence in
today’s society, to identify its causes, and determine anti-piracy measures of digital entertainment
industries. Due to the broadness of areas in which the term internet piracy is used in, the study
focused on key entertainment industries, specifically the film, TV series, music, and game industries.
The paper has referenced academic articles from EBSCO Host published between 2014 and 2019
regarding internet piracy and contemporary news sources for up-to-date and supplementary
information. The conceptual framework presented for the study display causes of piracy and
preventive measures for major entertainment industries. The study estimated the degree of piracy
among internet users and its financial impact on the entertainment sector, identified causes of piracy
and measures or trends which have slowed its growth, and recommended anti-piracy options for
management. Despite the incessant efforts of governments and businesses alike to prevent stealing
of digital content, internet piracy has remained a significant issue for not only the entertainment
industry, but any enterprise with a presence on the World Wide Web.

Keywords: Internet piracy, digital intellectual property, entertainment industry, prevention, causes,
movies & TV industry, music industry, game industry, copyright infringement

Introduction

Internet piracy was estimated to cause $31.8 billion of lost revenue in 2017 for the movie
and TV show industries worldwide (Anon, 2017 b). Comparably, the mentioned industries generated
$46.5 billion in revenue the same year, which is about 30 percent higher than the amount lost to
piracy. Illegal distribution of TV series can reach shocking numbers, such as the fact that seventh
season of Game of Thrones has been pirated more than a billion times (Anon, 2017 a). Despite the
booming film industry in India, evidenced by the 1,000 movies produced in 2016, India’s film studios
lost $2.7 billion to piracy, which is 35 percent higher than the revenue they generated through
legitimate means (Gupta, 2016). The statistics illustrate the extensiveness of intemet piracy in the
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entertainment industry, which results in losses between 30 percent and higher, depending on the

industry and country.

Objectives

Internet piracy is ubiquitous for certain industries in which its end-products can
be fully available digitally, such as the music, film, TV show, and computer game
industries. As such, internet piracy is among the largest contemporary threats to their
continuality. The objectives of the documentary study are to assess the prevalence and
economic effects of internet piracy, explore its causes, and to find and evaluate

antipiracy measures used by stakeholders.

Methods

Due to the broadness of areas in which the term internet piracy is used in, the
study focuses on a few, key industries of entertainment, specifically the film, TV series,
music, and game industries. Other industries which suffer greatly from internet piracy are
software and sport, whereas much software is distributed illegally both online and
through physical copies, and sport is being viewed on unlicensed streaming sites.
Academic articles published between 2014 and 2019 from EBSCO Host were assessed
and referenced to in the current study. Recent articles from online news agencies have
been included to supplement the paper with detailed and up-to-date information on

internet piracy and emerging methods of prevention.

Results
Measuring internet piracy

There is a plethora of ways to measure the scale of internet piracy, such as user visits to
websites sharing infringing files, estimates of revenue lost to freely shared files or streaming, and the
total percentages of files or videos being purchased or watched legitimately or illegitimately.

Visits to internet piracy sites: According to Muso, an antipiracy consulting firm, internet users
made around 300 billion visits to piracy sites in 2017 (Spangler, 2018), whereas 106.9 billion hits were
to TV infringing content, followed by 73.9 billion for music, and 53.2 billion for movies. On a global
basis, 53% of total piracy occurred on unlicensed streaming sites, whereas 94% of TV and 77% of
movie piracy occurred on such streaming sites in the U.S. About 5% of all TV piracy and 20% of film
piracy occurred on torrent-based piracy sites. 87% of all visits to piracy sites were via mobile devices,
while the remaining 13% were accessed via desktop computers and other devices.

Percentages of internet users: According to a survey conducted by Irdeto, a provider of digital
security technologies, of 1,190 U.S. adults, found that 32% watched pirated content, and 39% did not
consider the harmful effects that piracy has on the content creators and providers (Spangler, 2017).
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Another survey of 1,000 U.K. adults conducted by a British anti-piracy firm, Muso, found that 60%
illegally download or stream music, film, and TV programs (Sanchez, 2018).

Lost revenue to piracy: In the TV and movie industries, revenue from legitimate sources was
estimated to be $37 billionin 2016 and $46.5 billion in 2017, whereas revenue lost to piracy reached
$26.7 billion in 2016 and $31.8 billion in 2017 (Anon, 2017 b). In 2016, the Indian film industry lost
$2.7 billion to piracy, which is 35 percent higher than the revenue of $2 billion they generated
through legitimate means (Gupta, 2016). According to the Entertainment Software Association of
Canada, computer game piracy results in $3.5 billion of lost revenue per year for the gaming industry
in the U.S. and Canada (Holm, 2014). The software industry, which shares their exposure to piracy,
suffered in 2010 nearly $59 billion in lost revenue according to Business Software Alliance (Woolley,
2015).

Barriers to copyright law enforcement and protection

Drawbacks of piracy warning programs: The Copyright Alert system, as well as similar
programs implemented in other countries, such as New Zealand and Australia, are limited by the
users’ ability to hide their IP addresses with virtual private networks (VPNs), which enable them to
avoid identification and detection by internet service providers (Barkachi, 2014), effectively
safeguarding themselves from alert systems.

Drawbacks of website censorship: The Australian government proposed a new amendment,
referred to as the Copyright Act, which would allow copyright owners, through internet service
providers, to ban users’ access to websites operating outside Australia that have a “dominant
purpose” of infringing copyright (Barkachi, 2014). However, due to the vagueness of the description,
Australian Securities and Investments Commission (ASIC), an independent Australian government
body, may have blocked up to 1,200 non-infringing websites in 2012 and 2013. Such indiscriminate
use of law enforcement has raised public concern for threats to freedom of speech and digital
liberty.

Limitations of legitimate streaming services: A study of U.K. adults reported that 91% already
subscribed to a streaming service, such as Netflix and Amazon Prime for TV shows and movies, and
Apple Music or Spotify for music (Sanchez, 2018). Despite this large number, 60% admitted to
participating in internet piracy. Another drawback of multiple streaming services is that some, such as
Netflix and Amazon Prime, tend to develop exclusive content rather than featuring other studios’
movies and TV shows, which turns them into new competitors rather than channels of revenue for
many content creators (Segan, 2015).
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Figure 1: The model connects the causes and preventive measures for piracy of various

industries reported in the reviewed literature.
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Conclusions and Discussion

Assessment of internet piracy’s threat to the entertainment industry

Surprisingly, global box office revenues rose from $31.6 billion in 2010 to $36.4 billion in
2014, which does not illustrate the grim situation that the movie industry tends to describe (Segan,
2015). Furthermore, the Online TV Piracy Forecasts estimate a constant growth for legitimate online
revenues for the TV and movie industry, reaching up to $83.4 billionin 2022 (Anon, 2017b). Its growth
the last few years has been massive, evidenced by its 180 million active users worldwide in April
2018, of which 83 million were paid subscribers (Gartenberg, 2018). Netflix reached over 125 million
subscribers the same month (Fiegerman, 2018), and over 15 million subscribed to iflix in July (Frater,
2018). This considerable growth in presence on legitimate streaming sites may indicate a promising
turn for the online entertainment business, though piracy is still a widespread issue without an
absolute solution.

Recommendations

Indexing piracy sites lower on search engines: Several sources state that one major flaw with
search algorithms of sites like Google, is that rogue web sites offering infringing content often rank
high up on the first page of searches. The recommendation would be to develop additional lines to
the search algorithms, which would index rogue web sites lower, and licensed and trustworthy web
sites higher.

Halt the finances of ad-based piracy sites: This is a non-intruding method for discouraging
piracy site owners from operating, and is therefore recommended by the study’s author. On the flip
side, simply taking away one source of finances does not necessarily mean that the website will shut
down, since the owner could have additional sources of income.

Streaming and ad-supported services: A current measure to reducing digital piracy for firms in
the entertainment business is to make the content available on popular streaming sites, e.g. video
files on Netflix and audio tracks on Spotify. When ABC added some of their television programs on
Hulu, a stream service provider, piracy decreased of those television programs by 20% (Danaher,
Smith & Telang, 2017). With Spotify’s 180 million active users (Gartenberg, 2018) and Netflix’s 125
million subscribers (Fiegerman, 2018), not to mention all the other streaming sites, this new business
model may be the most effective measure for increasing legitimate online revenue, and fighting
piracy. The convenience and affordability of massive streaming platforms for related content rival
those of piracy sites, which take away the advantages for consuming and obtaining content
illegitimately. However, free is always preferred by users, and streaming sites tend to keep exclusive
content.

Reduce or remove time delays for movie releases between regions: Studies have found that

the reduction or elimination of time delays between U.S. and international releases of movies and
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the DVD release of recently featured movies at cinemas, can decrease piracy and boost sales
(Danaher, Smith, & Telang, 2017). A suggested course of action would be to introduce a global
system, which can monitor the release dates of international movies. Further communication
between management of the cinemas involved can then lead to the harmonization of release dates,
effectively minimizing the time delays.

Minimalizing game piracy: Piracy of games can be minimized by producing MMOs for gaming
consoles, such as Sony’s Playstation or Microsoft’s Xbox. MMOs for PC games are fairly secure as
well, and can be featured on major distribution platforms like Steam. However, many players prefer
offline, single-player based PC games, which are most susceptible to game piracy. They may benefit
from implementing features which requires internet connection, such as social chats, friendlists, and
clans, leaderboards and other competitive statistics describing a player’s strength and achievements,
updates of content or seasonal events, and an in-game purchase system for obtaining advantageous
items or boosts.

Conclusion

Due to the vastness of the internet, authorities are not able to prevent stealing of
copyrighted content. Paradoxically, too much authority, such as censorships and extensive law
enforcement, is met with heavy resistance and resentment not only by individuals, but also by major
social media sites such as Facebook. Current technology changes at a quick pace, and both piracy
and prevention evolves in order to overcome one another. In the end, one could argue that as long
as piracy provides content for free, it can be desired over premium content despite the possibility of

holding inferior quality and the risk of being “caught”.
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ABSTRACT

The purpose of this research studies as follow; (1) to study the factors that
affecting to the decision making process of Thai tourists for purchasing travel package to
South Korea and (2) to analyze how to develop the service marketing mix (7P’s: product,
price, place, promotion, people, process, physical evidence) in tourist business. The
researcher used the questionnaires which were the research tool for collecting the data.
The sample size in the research comprised 400 respondents who are Thai people. The
researcher used convenience sampling method, and analyzed the data by descriptive
statistic, frequency, percentage, mean, standard deviation, t-test, Anova, and Pearson’s
Correlation Coefficient. The results were as follow; (1) most of the respondents are
female, 20-30 years old, company employee, earned less than 15,000 baht per month,
bachelor degree (2) most significance of the service marketing mix is people (service
personnel) (3) most significance of the travelling factors is geography of South Korea.

The hypothesis test were as follow; (1) for demographic profile factors, the
education level of tourists was effected to the purchasing decision making process (2)
every factors of service marketing mix (7P’s: product, price, place, promotion, people,
process, physical evidence) was correlated to the purchasing decision making process (3)
for travelling factors, geography, climate, exchange rate, culture and history, top tourist
destinations, and tourist public relations was correlated to purchasing decision making

process.

Keywords: Decision Making Process, Travel Package, South Korea
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ABSTRACT

The purpose of the independent study was to investigate the relationships between net cash
flows from operations, accruals and net operating assets with future profitability of listed companies
in the Stock Exchange of Thailand in the Argo & Food Industry group. One hundred ninety-three

samples derived from fifty-three companies’ annual data were collected from consolidated financial
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statements of year 2011 - 2017. Multiple regression analysis with a statistical significance level of 0.05
was used for hypothesis testing. The results showed that the net cash flows from operations and
accruals were positively associated with the future profitability with a statistical significance. However,
net operating assets negatively were associated with the future profitability. Therefore, investors were
suggested that the variables - net cash flows from operations, accruals and net operating assets -
assisted analyzing the future profitability in order to make the decision to invest in securities more

efficiently.
Keywords: net cash flows, accruals, net operating assets, profitability
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ABSTRACT

The research aimed primarily to explore the technology acceptance, Website Quality
Perceived values influencing decision to purchase products via E-Commerce of customers in
Amphoe Muang Phitsanulok Province. Closed-ended survey questionnaires were collect from 400
consumers who have purchased product through website E-Commerce. The inferential statistics for
hypothesis testing was multiple regression.

The results revealed that the hypothesizes testing showed that the technology acceptance in
terms of perceived usefulness and perceived ease of use and the website quality in terms of the data
quality, service quality, and user interface quality influencing decision to purchase products via E-

Commerce of customers in Amphoe Muang Phitsanulok Province for 58.3 percent at 0.05 statistically
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significant levels. However, website quality in terms of the system quality did not influence decision

to buy products via E-=Commerce in Amphoe Muang Phitsanulok Province

Keywords : Technology Acceptance, Perceived Value, Website Quality, E-Commerce,

Purchase Decision
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Model Summary

Model R R Square Adjusted R Square Std. Error of the Estimate

1 0.763° 0.583 0.576 0.32844
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@ a £ v o ¢

9NN 3 AzianINTeTgaduUsEAVSavduius (R ) seninsduusdassviefuusmennsal fe Jady
sunsseusumaluladuarnssuinuaiununmuediuled e (R = 0.763) nueaudn Jadedunis
pansumaluladuaznisiuinmduaunimvesivled  fanuduiusiunsdndulatodudiudemis
mdlggdiannselindvesiuslaaluunduneidios Jminfivadan (V) wiiu 0.763 wie Sewar 76.30 lawsn

a & v X ao & 1 v a ' 1Y) 1Y 2 A v | P
LUsDaIENa 2 Al M@WUW?]WEJ']ﬂ?ﬂJﬂ'm'ﬁWWﬂuIR] (Y) 3']1]?114191 (R™ = 0.583) #39508ay 58.30 lngdiuiivge

54




THE 11" NATIONAL ACADEMIC CONFERENCE OF 2019

“Professional management in a disruptive world”

Josaz 41.70 LARANBNENAINTATBDU 9 LazdlAINNAAIALARDUTDINITNEINTAINIDNITUTENIUAINT

¥
' 1

naulatodudmutemsndivddidnvsetindvesuslae (Y) SE(est) = 0.32844

Unstandardized Standardized

Model Coefficients Coefficients t Sig. VIF
B SE. B
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ABSTRACT

The research objective was to study factors affecting consumer’s purchasing decision travel
insurance by air in Bangkok. Independent variables studied to understand its sales in the Bangkok area
include the 7ps marketing mix. The researcher used the questionnaires which were the research tool
for collecting the data. The sample size in the research comprised 400 respondents who travel
insurance consumers that were chosen and utilized in the Bangkok.

The results found that most of the respondents were female, 20 — 30 years old, single,
bachelor degree, company employee, average income 15,000 — 30,000 baht per month. Marketing
mix factors affecting consumer’s purchasing travel insurance by air in Bangkok was at high level. The

hypothesis testing revealed that the factor of demographic different would affect to consumer
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behavior on purchasing travel insurance by air at a statistically significant at 0.05 level. The study
found that distribution channel factors, internet purchases and personal factors regarding the

reputation and credibility of employees / agents
Keywords: Purchasing Decision, Insurance, Travel Insurance
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ABSTRACT

The research objective were to study credit card usage’s behavior of Thai generation Y in
Bangkok. The entrepreneur could be able to creates the marketing strategy for develop the quality of
factors that affecting to credit card usage’s behavior and consumer needs. The researcher used the
questionnaires as a research tool for collecting the data. The sample size in the research comprised
of 400 respondents who are Thai generation Y in the Bangkok.

The results found that most of the respondents were female, 26-31 years old, single,
bachelor degree, company employee, average income 25,001 to 35,000 baht per month. Most of the
respondents used Siam Commercial Bank credit card, and owned about 2- 3 credit cards, and time

of used about 4-6 times per month. The average usage credit card about 1,001 - 3,000 baht per
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usage. The average monthly spending per credit card about 5,001 - 15,000 baht. Most of the
respondents used the credit cards to purchase consumer products, clothes and personal belongings,
recreation product and service, respectively. Most of the credit card usage’s objective was 0 percent

for credit card payment. Most of the credit card usage’s behavior was full payment.
Keywords: Behaviors, Credit Card, Thai Generation Y
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A STUDY OF THE ACHIEVEMENT IN GEOGRAPHY OF THAILAND
OF MATHAYOMSUKSA 1 STUDENTS BY PROBLEM - BASED LEARNING METHOD
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Abstract

The purposes of this research were: 1) to study the learning achievement and 2) to compare
the learning achievement in Geography of Thailand of Mathayomsuksa 1 students by Problem-Based
Learning method between pre-test and post-test. The sample in this study was 36 students who were
studied in Mathayomsuksa 1 in the first semester in academic year of 2018 from Champangam
Wittaya School in Tahkradan sub-district in Chachoengsao Province. The instruments 1) lesson plan
management, and 2) the learming achievement test. The data analysis was based on percentage,
Arithmetic Mean, Standard Deviation and statistics for hypothesis testing with t-test, Dependent
Samples. The results found that 1) The learning achievement in Geography of Thailand by Problem-

Based Learning method | was at a good level 76.30%. 2) The learning achievement in Geography of
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Thailand by Problem-Based learning, the post-test score was higher than pre-test at the statistically

significant level of .05.
Keywords: learning achievement problem-based learning method
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