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Abstract

The objective of this research was to study marketing opportunity and logistics
systems of entrepreneurship for Thai restaurant in Phnom Penh. Qualitative research
collected by in-depth interview. This paper investigates triangulation data, collect data
and analyzed from three main groups of informant givers were Thai restaurant entrepreneurs,
consumers of Thai restaurant and business academic advisors.

From the study result, it was found that the external environmental factor on
economic condition has an influence on restaurant business and lesson of customers,
Thai foods attract more consumers and technology can help restaurants in advertise,
publicize, and contact with customers in a wider area. Internal environmental factor on
marketing, it was found that restaurants had variety of menu, some of restaurants had
delivery service, most of the prices were pretty high but acceptable, most of restaurants
did not have intention to expand their business, Thai decoration has an impact on
customer’s decision, most restaurants had no trouble with the logistics and transportation,
consumers are concern about the cleanliness, food flavor, and food quality. Most of the
restaurants are applied on business focus strategy.

Keywords: Marketing opportunity, Logistics, Thai restaurant
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fnwdonuiedlunia dudiduingAvanussmalnesivhnsdemumedddunsam’

“Smghvlumsviomnsveusiimsdstonnuisnlungmuuily lasuidvazaudsinghu
#19 9 Infeiuens Wy Wsnanela vy e wdeanasins q msdmiusnuningfveeas
fio fimsdaifudhenues Aumiduiagivanussmalnesiuaunandudssmeiuyn”

3. damuardelausnurdu  Miedestugsiaduemnsinglungmusiy Alvidoya
UANNA1IIN

“Shaefitignidniios Wy ermsdanmiun Wudu doymiiferdunsdidunagms
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nénvosiuewsinglungmuuyy TiFsdaluil
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5.3 Tona gnénfiuvhauaindnsssmalisglfifintu eugulmidouuiloaems
uentusnnty dnvieaisrridudsuiufismniy
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vosduommnslnglungmuasy WWdwiolud

7.1 dedrialunsdiganamnssuvesguisdusglnl gsfademsinedugsia
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1 nagndnisaianuuaneedmiussisuinsfidwaiisuinuasensinaulaliuinngtiu
g1msaladinma Tunuves wall wwaienn, Usedan aly uas anna 9351591 o ogsen (2561
: 446) wudh YademansuimsidwasionudIsareasuImsue sLaTIATe LU
n3ndieudndign Ao nagns (Strategy) Mensadsenuuvanlmivaziendnvalianzivesiiu
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iuenenienm liun fidssesiugniednadivane msnwives feaiesd BmAds way dind
N&as (2559 : 86) MU dIUUTTAUNINITRAINUINITATUNTLUIUNITNITHALATUAN WAL NIEATN
HanudunusiungAnssulunislduinissiuerns

nsanwndaiinudn Suemsanlngldiiamduladaind Seavieudisnnsdanis
TadRndiAnuuunAnFosesdusznouddyuesnsianislaiaindues 555 wunesd, yas aand
waz @353 lvegseniud (2551 @ 30-37) i1 msuimsdanisledadndidudiuniaves
nsusmssruulegunu ladAny e sy desdinisauny ihAanssuludn1sufun way
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